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1. Bupose rpadpuyeH au3auH.
WncTpaTtuBen Au3aun



CbAbPXXAHUE:

Bugose rpaduueH gnsavH. VintoctpatnBeH avsaiiH.
OnpependgHe Ha N3CKBaHWATA Ha K/IeHTa.
[TogroTtoBka.

N36rpaHe Ha NoAXOoAALL, CTUI Ha NPOeKTa.
Cb3aaBaHe Ha cknuwn.

BekTopu3snpaHe ypes KJIHUOBU

TOYKM (KOTBU), KPMBU Ha be3sne n popmu.

7. [lpe3eHTrpaHe npej KaneHTa.
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OcHoBHM BMaOBE AN3aUH

[PaPUUHNAT AN3aliH N3M0J3Ba BU3YaIH/ KOMMO3ULMMN 33
peLLaBaHe Ha NpobsiemMu 1 Npejasa naen Ypes Tunorpadus,
N300paxxeHuns, LUBAT N ¢opMa. TOUHO MO Tasun NPUUMHA
CbLLEeCTBYBaAT HAKO/IKO OCHOBHW BUAA rpaduyeH ansamnH,
BCEKM OT KOUTO MMa CBOSA cobcTBeHa 06/1aCT Ha crieymanmsauns.
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1. [paduyen au3anH Ha BU3YasiHA UAEHTUYHOCT
(Visual identity graphic design)

[paPUUHMAT AM3avH Ha BM3yanHaTa (KOpPrNopaTvBHAaTA)
MAEHTUYHOCT TMpeAcCTaBA  BU3Yya/IHUTE  e/IeMeHTU  Ha
Mapkata, KOUTO JencTBaTr KaTto HeWHO auue, 3a JAa
npeAaBaT HemMaTtepmanHu U KayecTBa ypes obpasu, popmu
N LBeTOBe.



1. [paduyen au3anH Ha BU3YasiHA UAEHTUYHOCT
(Visual identity graphic design)
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1. TpadmyeH au3aitH Ha BU3
yaJiHa uae
(Visual identity graphic design) O
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1. [paduyen au3anH Ha BU3YasiHA UAEHTUYHOCT
(Visual identity graphic design)




2. MapKeTuHr u peknameH rpadpvyeH Au3anH
(Marketing & advertising graphic design)

KoMnaHuuTe ce HYyXAaAT OT YCreLwHN MapKeTUHIOBM
cTpaTterum, 3a Aa ycneaT Aa BAS3aT B Npoueca Ha
KOMYHVKaLWS, C Lenesarta aygutopus. YCnewHUAT MapKeTUHT
aHraXmpa xopaTa Bb3 OCHOBA Ha TEXHUTE XeNaHUA, HYXAMW,
NHOOPMUPAHOCT 1 YA0BNETBOPEHME, CMPAMO NPOAYKT, YCyra
NN Mapka. FpaguyHuUAm ou3alH NnomMa2a HO op2aHU3ayuume
da ce nonysaapusupam u obwysam no-epekmugHo Ypes:
JINCTOBKW,CMNCAHNSA, BECTHMLW, NnakaTh, baHepun
6unbopLose, bpoLlypu (MeYaTHU N LMPPOBU) U APYTW.



2. MapKeTuHr u peknameH rpadpvyeH Au3anH
(Marketing & advertising graphic design)

from President
-~
Company Profile

Introduction

2
l" Provence PProvence




2. MapKeTuHr u peknaMeH rpadpvyeH Au3anH
(Marketing & advertising graphic design)
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3. I'padmuen au3aniH Ha noTpeduTenckus UHTEpdEic
(User interface graphic design)

[loTpebuTtencknart nHTepdeinc e B13yasHOTO CPeACTBO, Upes
KOeTOo NoTpebuTensat B3ammMogencTea C yCTPOWCTBO AN
npuaoxeHvie. To3m BNA rpaduyeH AnsaniH ce GpoKycrpa BbPXy
BM/3Ya/IHNA ONUT Ha NOTPebuTensa 1 NPoeKTUPaAHeTO Ha
rpapuryHN eNemMeHT Ha eKpaHa KaTo BYTOHW, MeHHoTa,
MUKPOWHTerpauuv n ap. NpumMepn 3a rpapuyeH AnsavH Ha
noTpebuTenckna nHTepdenc ca: AnsanH Ha yeb cTpaHuua,
NHTEepdencn 3a Nrpyi N NPUIOXKeHNs
(MOBUNHWN/HACTONHW/YyeD).



3. I'padmuen au3aniH Ha noTpeduTenckus UHTEpdEic
(User interface graphic design)
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3. I'padmuen an3aitH Ha noTpeduTenckusa uHTepdeic
(User interface graphic design)
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4. Ipaduyen au3aitH, cBLP3aH ¢ nybaMKauuure
(Publication graphic design)

[ly6nnkaumnTe KOMyHVKMPAT C nybankaTta ypes nybamyHo
pasnpocTpaHeHye. Te ca TPAAULUVOHHWTE HOCUTENN Ha neyaT
KaTO KHWMN, BECTHULW, CMNCAHUA, KaTa/l03M U BHONETUHW.

Bbnpeku ye ce HabnoaaBa 3HaUUTENEH PBCT B LMPPOBOTO
ny6aMKyBaHe, Te3n TPaAVNLVIOHHY METOAM Ca BCE OLLEe aKTyaHW.



4. Ipaduyen au3aitH, cBLP3aH ¢ nybaMKauuure
(Publication graphic design)




4. I'paduuen au3aiii, cBLP3aH ¢ NybaMKauuure
(Publication graphic design)

EXISTENTIAL




9. [paduyen An3anH Ha OoNaKOBKM
(Packaging graphic design)

[ToBeYeTO NPOAYKTM N3NCKBAT OMNAKOBKA, KOSITO Aa M npeanasm
N MOArOTBU 3@ CbXPaHeHKe, pa3npocTpaHeHe 1 npogaxoba.

An3aliHbT Ha ONaKOBKW, OCBEH FOPEernoCcoYeHOTO, KOMYHMKMPA C
noTpebuTennTe JUPEKTHO 1 TOBA O MPaBy U3KIHYNTENHO
LleHEH MAapPKeTUHIOB NHCTPYMEHT.



9. [paduyen An3anH Ha OoNaKOBKM
(Packaging graphic design)
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9. [padunyeH Au3anH Ha onaKoBKM
(Packaging graphic design)




6. [paduyen an3ann, cBbP3aH ¢ ABUXKELLY Ce
eneMeHTy (Motion graphic design)

[paduKnTe 3a ABMXKEHME MOraT Aa BKIKOYBAT aHMMauuu, ayamo,
TUnorpadus, n3obpaxeHus, BUAEO 1 Apyri epekTn, KOUTO ce
N3MN0A3BaT B OHNAVH MegnunTe, TeneBusnsaTa n buammTe.
[lonynspHOCTTa Ha MeAnaTa ce MoKauun APacTUYHO cej
HaB/IN3aHETO Ha HOBUTE TEXHOOTUW.

[Tpumepu 3a 2paduyeH OU3alH, C8bP3AH C dsUXCeLyU ce

eseMeHmu ca:; aHMMPAHW Nora, TPENNBLPMU,

NPOMOLIOHANHW BUAEOKINNOBE N APYTiA.



1. Ipaduyen aAu3aiiH Ha 3a00MKangaLLaTa HY cpeaa
(Environmental graphic design)

[paduryeH gn3arH Ha 3a00MKangLwaTa H cpesia e CBbp3aH C
MeCTa, KOUTO NoAob6pABaT 0OLLOTO NpexXxnBsBaHe Ha XopaTa,
npaBeviky NPOCTPAHCTBATA MO-3aMOMHALLN Ce, MHTepeCcHW,
NHGOPMATUBHW NIV MO-NE€CHN 3a HaBUTpPaHe.

[Tpumepu: CTEHONUCU, My3eNHW N310X6K, HaBMUraums 3a
0OLLeCTBEH TPaHCMNOPT, bpaHAVPaHe Ha CTAAVIOHN U APYTW.



1. [paduyen An3aitH Ha 3a00MKangwW,aTa HA cpeja
(Environmental graphic design)




1. [paduyen au3aiiH Ha 3a00MKangaLLaTa HY cpeaa
(Environmental graphic design)

< | P
AT e

-



1. [paduyen au3aiiH Ha 3a00MKangaLLaTa HY cpeaa
(Environmental graphic design)




8. UnocTpatuBen rpaduyeH An3aiH
(Art and illustration for graphic design)

[PadUUHOTO N3KYCTBO M WUIKOCTPALMATA YeCTo Ce pasrnexgaT KaTo e4unH N Cbly
TN rpaduyeH An3anH, HO BCbLLHOCT ca MHOMO pasnuyHn. JusaltHepume
Cb30a8am KOMNO3UyUU, Ype3 koumo obwysam u pewasam npobsiemu, 00KamMo
usrcmpamopume cb3008aM OpPU2UHA/HU npou3sedeHUs HA U3Kycmeomo.
N3KyCTBOTO Ha nocnegHUTe npriemMa peaua popmMmu KaTto naen 3a: An3anH Ha
TEHWCKUN, rpaduyUHM MOZesnn 3a TeKCTUI, N306paxKeHns 3a anbymu,

KapTUHW N HOOTrpaduKU.



8. UnocTpaTuBeH rpadmyeH Au3auH

(Art and illustration for graphic design)




8. UnocTpatuBen rpaduyeH An3aiH
(Art and illustration for graphic design)




8. UnocTpaTuBeH rpadmyeH Au3auH
(Art and illustration for graphic design)
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9. 3D unaycTpuanen Au3anH




10. MpoaykTOB AN3anH

[MpoAYKTOBUAT AM3aiH 0befMnHABa B cebe CM OrpoOMHO KOIMYeCTBO OT
cneunduYHM NO3HaHWSA, KOUTO Ca HEOBXOAMMY 3a NMPEBPBLLLAHETO Ha njente
3a AaJeH NPOAYKT B PeasiHOCT, U YeCTo e onpejenisdLl 3a ycrexa my.
[MpOAYKTOBUAT AM3aH € NpoLec, No BpeMe Ha KOMTO Ypes3 reHepripaHe u
pa3BMBaHe Ha NHOBATUBHU NAEN Ce Cb34aBa HOB MPOAYKT. YCNeLwHUAT
NPOAYKTOB AM3aliH BK/IKOUBA KPeaTUBHOCT, QYHKLMOHAIHOCT 1 TEXHOIOT /S,
Cb34aBaHETO N peasin3npaHeTo Ha NPOAYKT € eANH NU3KTHUNTENTHO C/I0XKEH
npoLec, B KOWTO AV3aHBT € MaJika 4YacT OT Lenns LrKb/. Bbrnpeky ToBa,
AV3aHDBT Urpae CblLUeCTBEHA POSA, KOraTto CTaBa BbMPOC Aanv e4UNH NMPOAYKT
e ycreLleH nnm He.



10. MpoaykTOB AM3anH

Aun3sariH npouecshT TYK Ce CbCTOM OT ciegHuTe oCHOBHU $pasu:

1. ®a3a lNnaHupaHe;
2. ®a3za lNpoyyBaHe;
3. NpenHa ®a3a;

4. ®aza Peannzauuns;
5. ®a3za lNpe3eHTauus.



10. MpoaykTOB AN3anH

TIAGO FRANCO
8Y MARIA GRILO

BEATRIZ COSTA
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10. MpoaykTOB AN3anH

ToecT, Han-o06LL0 NPOAYKTOBUAT AM3alH Ce OTHACA 40 NpouecnTe, KOUTO
A3aHepuTe C/ieBarT, 3@ Aa Cb34aAaT, Pa3paboTaT 1 NpesoCTaBAT peLueHve 3a
notpebuTennTe, No OTHOLLUEHKE Ha CneunduUHM HYXXAM Ha nasapa.
KoHuenuuaTa 3a NpoAyKTOB AM3aliH YeCTo Ce NPUNoKprBa C An3anHa Ha
NPOMULLNEHNA MPOAYKT, KOUTO Ce OTHACA 4O Te3W, Cb34aAeHV Ypes3 TeXHVKMN 3a
MaCcoBO NPOU3BOACTBO (Hanpumep iPhone, TocTep, KnUTapa, cTon n 4p.). BaxHo
NOAMHOXECTBO Ha NMPOAYKTOBUS AM3aliH € AUTUTANTHUAT NPOAYKTOB AN3alH.

[oa AnrntaneH NPoAykT ce pa3brpa HemaTepuanHa CToka Uav ycyra Kato yeb
CaWT NN NPUIOXEHNE,



10. MpoaykTOB AN3anH

EAHO OT Han-ronemmTe NorpeLLHn CxBallaHmna 3a AM3ariHa e, Ye ToM e CBbp3aH
CaMo C ecTeTVKaTa, HO TOBa He e 13LAN0 BAPHO. BbHLIHAaTa BM3MA HAWUCTVHA e OT
CbLLEeCTBEHO 3HaYeHMe; A3aHBbT 0baye e CBbP3aH CbLLUO C TOBA Kak paboTu eanH
npoaykT. CTaBa Ayma Aa npejoCcTaByM Ha KAVEHTa None3eH U NPakTUYeH OnuT C
npoayktuTe. [1poCTo Ka3aHo, NPOAYKTOBUAT AM3alH Ce CTPeMn Aa NpesoCTaBu
peLleHns Ha NpobsieMnTe 1 TOBa e NPaBuvI0 HOMEep 3a YCMeLHOTO Cb3aBaHe Ha
NPOAYKTUTE N YCNIyTnTe.

OTTYK NPOAYKTOBUAT AU3aliHEP e OTFOBOPEH 3a Cb3aBaHETO Ha NPOAYKTU, KOUTO
YZLOBNeTBOPSABAT CrieydunuHnUTEe bM3Hec/nasapHu HyXAm Ha notpebutennTte,
NpefoCTaBANKN LLIEHHO 1 MO1e3HO 13XMBABAHE. 3a Aa Pa3paboTAT peLueHUs,
NPOAYKTOBUTE AM3aiHepn TpA6Ba Aa NAeHTUGULMPAT NPpobaeMUTe Ha KpalHUTe
noTpebuTenn, KOETO e NbpBaTa CTbMKa OT NpoLueca Ha NPoeKTUpPaHe Ha NMPoAyKTa.



10. MpoaykTOB AN3anH

N3KNoUMTETHO BaXKHO € Aa ce pa3bepe KOW LLe 1M3MN0Ji3Ba NPOAYKTa, @ He caMo
KakbB Npobsiem e npegHasHayeH Aa pewn. PazbrpaHeTo Ha noTpebutens e
CTaHaJI0 TO/IKOBA BaXHO, KOJIKOTO ¥ Bb3MpUeMaHeTo Ha npobaiemMa, Tbih KaTo
NbPBOTO BOAM A0 peLLeHMeTO.

OcBeH TOBa NMPOAYKTOBUAT AM3aiHEP MOXe Aa € HAaTOBapeH C PasIMyHMN paboTHN
dYHKLMN, KOETO 03HAaYaBa, ve ToW MoXe Aa 6bae egHoBpeMeHHO Ul gnsainHep, UX
An3anHep, Interaction ansanHep, gnsanHep Ha ckuum (wireframes) n npoToTUNW.
PasnnyHuTE KOMMNAHUM MOTaT Aa NpuTexasBaTt PasiINYHUN AedUHULNN 1N N3NCKBAHUSA
KbM QYHKLMNTE MO OTHOLLEeHKe Ha ¢pa3nTe Ha NpoLeca Ha NpoekTrpaHe Ha
NPOAYKTU, B KOUTO PaboTn NPOAYKTOBUS AM3aHep.



PRODUCT DESIGN PROCESS

%

RESEARCH
1. Briefing
2. Benchmark

3. Personas

10. MpoaykTOB AN3anH

8]
IDEATION

4. User Journey
5. Decision Matrix
6. Wireframes

7. Mood board

TECHNICAL ASSESSMENT

11. High-level architecture

12. Project plan

EXECUTION
8. Style Guide
9. GUI Design

10. Prototype
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Process overview

Define problem Define Evaluate Identify decision

. Implement
statement alternatives alternatives criteria REkS o choice

Decision analysis

Decision to be made: We want to find the right learning management system that will help our employees develop new skills.

Pixel Western Knight Sanders Brighton
Quality 2 1 1 3
Cost 5 5 4 3
Ease of use 1 2 3 4
Support 1 2 4 4

mxm : : ]

Rating scale: 1 = Doesn't meet criterion, 2 = Somewhat meets criterion, 3 = Meets criterion, 4 = Slightly exceeds criterion, 5 = Significantly exceeds criterion




Decision Matrix

: Long Wait Time

Criteria —» Customer Ease to Effect on Speed to
pain solve other systems solve
+ Problems 5 = 1 -
Customers | High—Nothing Medium— High—Gets High—Obser-
wait for else for Involves host customer vations show
host customer and bussers off to bad adequate
to do start empty tables
3x5=15 2x2=4 3x1=3 I x2=6 28
Customers | Medium— Medium— Medium— Low— Waiters
wait for Customers Involves host Customer involved in
waiter can eat and waiters still feels many
breadsticks unattended activities
2x5=10 2x2=4 2x1=2 1x2=2 18
Customers | Medium— Low—Involves Medium— Low—Kitchen
wait for Ambiance is waiters and Might result in is design/space
food nice kitchen extra trips to limited
kitchen for
waiter
2x5=10 1x2=2 2x1=2 1x2=2 16
Customers | Low— Medium— Medium— Low—
wait for Customers Involves Customers Computerized
check can relax waiters and waiting for ticket system
over coffee, host tables might is needed
mints notice
1x5=5 2x2=4 2x1=2 1x2=2 13




Kakso owe e wacTpaTBeH AnM3ann?

AVi3aniHepCKn NPoeKT, KOUTO N3NCKBA UNOCTPATUBEH
NoAxoJ, 3a Aa peLwuv jajeH rpadunyeH npobem.




Kak paa pewmm aaaes rpadpuyen npodbnem?

KnoubT KbM peLlaBaHETO My Ce Kpue B KpeaTUBHUS
npouec.

B TO31 KypC LWe npemMnHeM rnpe3 cmcteMatuyeH rnoaxodg,
M3MON3BaH OT rosieMuTe An3anHepun B bpaHLua.

i’



KpeatuseH npouec

NOAr0TOBKA

KakBu npoyusaHus Tpsi6ea Aa
HanpaBu AV3aiiHepbT, 3a Aa Cb3aaje
Q NOAXOAALLO 1 epeKTVBHO peLleHve

BEKTOPU3WUPAHE

A

e

l Mpeuyu3mpaHe C NOMOLLTA Ha
‘ copTyep

02

Cb3LABAHE HA IU3AHHA

JeTannnsnpare npean
ANTUTaNn3nNpaHe

04

MPE3EHTUPAHE

lNpeseHTMpaHe Ha BaLLeTO
AM3aiHepPCKO peLlueHne




lloaroToBka

[Mpean Aa 3anoyHemM Haluva amn3aniH, TpAoBa ga CMe
CUTYPHW, Ye cMe Cbbpanu ugnaTta MHeopmMaLms, OT KOATO

ce HY>XJaeM.

Taka e MoXeM Aa Cb3jaieM eguH “HGopMmpaH” AN3anH,.




lloarotoBka — Pe3lome

JokymeHm, 8 Kolimo uUmMa 8bhpOoCU, HO KOUMO KAUEHMbM
mps6ea 0a omaosopu.

B
- .
—




lloaroroBka — Pe3oMe

[ToumepHU 8bnpocCu:

KakBu ca Bawuunte uenwn?

B KakBa Nocoka rckaTe a ce pa3BrBa BawmaT 6rnsHec?

KakBa e ueneBsaTta Bu rpyna?

B Kos gemorpadcka rpyna npeAmmMHo ce Hammpat Bawwmnte knmeHTu?
[Tof06HM NpoeKkTn, KOUTO ca B HanpaBwav BrneyaT/ieHne.
AeduHnpainTe KpUTEPUN 3a yCreLleH NnpoexT.

LiBeTOBY NpeanoynTaHuS.

N3b6epeTe KNOYOBU LyMU, KOUTO ONMCBAT HanN-Aobpe BalLmnsa 6usHec.
KpanHu ¢parnosm ¢opmatii, B KOUTO TPSAbBa Aa ce NnpeAoCTaBun
npoekTa.

B kakBW pasmepu TpsibBa Aa ce npejoCcTaBn NPoeKkTbT.



llogrotoBka — Pe3lome

[lpuMepHO pe3rome

/lonvaHUMeAHU cbeemu



http://edesign-bg.com/courses/vector-graphics-2015-16/von_glitschka_creative_brief.pdf
http://edesign-bg.com/courses/vector-graphics-2019-20/creativethinkingpdf.pdf

lloaroroBka — Pe3oMe

e HacbpuaBaTe KIMEHTa Aa Ce 3aMUCIV MNOo-NOoAPOBHO 1 Aa Aaje no-
n3yepnartesHa MHGopMaLVS.

e Lllle pasbepeTe oUakBaHMATA HA KIMEHTA OTHOCHO HEroBUs/HENHUSA
O6U3HeC, KIMeHTV 1 MocTaBeHaTa KpeaTrBHa 3ajaua.

e [lonyyaBaTte n3yepnaTesiHa UHPOPMaLUS.

e (b3aBa ce cpefa Ha goBepue mexay Bac n kaneHTa.

e AKO KJIMEHTBT e C NpeKaseHo 3aBMLLIEHN 04YakBaHUA (MUJIMIOHN
Npuxo4 cnes pebpaHaMHr Ha MapkaTa, HO He U nogobpsBaHe
KaueCcTBOTO Ha MPOAYKTUTE), KPeaTUBHUAT NpoLec Moxe 4a
NPUKIOUM OLLLe TYK.



MeToau Ha KpeaTMBHO MUCJIEHE

1. Word Associations (Acoyuayuu)

2. Mind Mapping (KapmozpapupaHe Ha udeu, MucioeHu
Kapmu)
Before, During, After (npedu, no speme, caed)

4. Storyboards
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Word Associations (Acouuauum)

Let's play a game - I'll say a word,
and you say the first thing that
comes into your head

Al Self-doubt
\ \ My boyfriend!

Let's... put this on hold for now

i

rpsS-comics.Com




Word Associations (Acouuauum)

skateh
study

® it e word play

figure
pattern

conceve

concaptualise o
(-] e blugprind make

concepuaize @ pe.
gestate ° o o) usate
conception design d ©

excogitaton @

innovation (-} ° v. tr
imantion LA ° 1
(o} project

dasigning
plan  contrive ° specity

destine

designata 2
Intend ”

msaan
think




Word Associations (Acouuauum)

Reb
” \Q,,m '“k“.?k ,(,7 Py ity & Bl

ity \\ /ﬁmww
< 7 /

\,k‘o Uwrgf\ \p,
/ /)\x odg WD
e 0
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Word Associations (Acouuauum)

i I
unofficial movement silence . REgpiS party
. dearjohn hatemail . time limit  begin o4
best wishes official  |oveletters conversation end  realtime
Frvitatian university  proof etter photos plan  (pea respond emotions  together  contact
B school  records employment SUrprise tal  distraction attention informal  physical
unctuation documents sten il eye contact kiss !
best regards P i application  traye|  coUpONS stay frown smile _ hug formal love
thank you spelling location deals  prang & facial expression greeting handshake hate
grammar connected phone rands £ hello i touch thabile:
fiom — Shopping  forward augh face to face Nt s credit card
class  formal — peronal junk  reply drink  eat physical - giouch i EOnNEEY pay dad  sister  comfort
informal dert work  bills  recieve body language  arms corssed forwarding  MOM gyl live expressions
check i
window type read ?lmaw\ hand on hip call addcal work  visual
LOL instant message <hat ~ EMal Skpye contacts joroviony  video screen
family  friends distraction l I ekt it audio  close
boredom I
i gossip timeless X phonebook separate
organize B distance
: C numbers
consumer | e
advertise  buy PR read hide respond  friends n:i::ﬁ:ﬁj .
humanizin brands laugh offline :
) ¢ ¢ goodbye  voicemail type online pecple B
gossip  celeberties  unfollow chat hangup FSEEaEE documentation  conversation
speak  callback =g maybe
ham sandwich ~ follow _ . dick <y listen ) slut chat  photos tags decline i
T — twitter acknowldge answer  ignore \ kissy face wvonte” " ivite accept RSVP
gratification trave| THCEL  shee money secones helo  Mobile  aueston e best.of facebook friend request  popular formily
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Word Associations (Acouunauum)

Latte
FruntTeas
2 5 Paragon ¢

S Tumbler
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Word Associations (Acouunauum)

\'E Moy,
GRAND A\ \}WH[&@ \
DNZ[NU S‘S\\\“mm N \ v
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Word Associations (Acouunauum)

UNIVERSITY

BACHELOR

CERTIFICATE DEGREE 0l

GRADUATION

ACHIEVEMENT GRAD celebration

STUDENTS

EDUCATION

scgoo:.

SCHOOL
ACHIEVEMENT GRAD

HAPPYUNIVER

D SCHOOL EDUCATION CERTIFICA

DUCATION
WIBACHELORSCHOOL

BACHELOR
YOUNG

UNIVERSITY

excitement

! EDUCATION

U[GH[[
l- SCHOOL EDUCATION

excltemem

SGEGF;EZBNY excitement
siceon o TUDENTS

OOII ege ACHIEVEMENT GRAD
NIVERSITY SCHOOL EDUCATION CERTIFICATE

IDEGH[E 2 DEGREE (OUESE

excitement CEREMONY

https://wordassociations.net/en



Mind Mapping (KapTorpadupane Ha naewu,
MucnoBHu KapTH)

MuncnoBHuUTe Kapt eguH OT HaW-CbBbPLUEHUTE HauMHW 3a
BOoJAeHe Ha 3anucku. Te ca n3obpeTeHM OT TOHWM BrO3aH KbM
Kpada Ha 60-Te rognHn Ha 20-T Bek. bnarogapeHve Ha To3Wu
MeTOo/ BCAKa MHPOPMaLUMA MOXe Aa bbje 3arnvcaHa BbB BUA,
MHOro 613bK 40 TO3M, MO KOWTO Ce nojpexzia B YOBeLUKNS
MO3bK. MUCNIOBHUTE KapTy Ca MOLLEH WHCTPYMEHT, KOWUTO
y/NecHsBa pa3bupaHeTo 1 3arnamMeTsaBaHeTo Ha MHPopMauug u
CTUMYJINPa Pa3BUTMETO Ha TBopYeckaTta MUCHII.



Mind Mapping (KapTorpadupane Ha naewu,
MucnoBHu KapTH)

ToBa ca BWUA AMarpamum, KOUTO Ce M3MNO0JI3BaT 3@ BU3yasiHa
opraHmsauma Ha  uHPopmaumata. O6UKHOBEHO Te
npecb3faBar efMHUNYHA OMpoCTeHa KOHLenuma 3a HeLlo,
npejctaBeHa KaTo KapTMHKA B LEeHTbpa Ha npaseH,
Nnen3axHo Pa3nosioXeH JINCT, OKOJIO KOATO Ca Pa3nosioXeH
CBbP3aHM 00eKkTN 4pe3 ApYyry KaPTUHKW, TeKkCT, AYMU WU
Apyrun. NoBeyeTo naen ca CBbpP3aHN AUPEKTHO C OCHOBHATA
LeHTpaHa KOHLenuus, a 4pyrv ce pask/jioHABaT OT THX.



Mind Mapping (KapTorpadupane Ha naewu,
MucnoBHu KapTH)

Apyra TaxHa gedbnHUUMA v NpeactaBsa KaTo rpaduryeH
NHCTPYMEHT, KOMTO AaBa Bb3MOXHOCT MO KpeaTuBeEH U
OpPraHmM3vpaH HauuH ga 6bAaT U3paseHn MUCIN, naeu
N 3HaHUA. Te ca NPUIOXKMN BbB BCEKW eAVNH acrekT OT
HaLLWSA XWBOT.

E¢ekmusHocmma u AsCHOmMama Ha mMexHUs u3pa3 umam
30 300a4ya 0da  nodobpsm  pas3bupaHemo  HQ
UHGOopMaAyuama, Kosmo npedcmaessam.



Mind Mapping (KapTorpadupane Ha naewu,
MucnoBHu KapTH)

OCHOBHWTE eNeMEeHTN Npu n3rpaxgaHe Ha MUC/I0BHUTE
KapTu ca N306paXkeHnATa, LiBETOBETE U KJIKOYoBUTE AyMunu. Om
€804 CMpPAHQA, me cmuMyaAupam dgeme 0CHOBHU QyHKYUU,
onuceawju “e3uka Ha Mo3vKa” - acoyuayuume u
8b06paXCeHUemo. TOYHO me akmusupam Kakmo /48ama,

maka U 0CHaGmMa No/s08UHA HO MO3bKd.

Ypes k1r4voBUTE NAEN N MHOXECTBOTO Pa3k/IOHEHWS, Te HI
AaBaT cBobogaTa Aa 06xoAnM 6e3KpanHNTE Bb3MOXHOCTM Ha
HaLWNSA MO3bK.



study skills
brain power memory
mind maps

mental literacy 'nspiration

-

TONY
BUZAN
The lllustrated

Mind Map
Book

Tony Buzan's Mind Map Book will do for the brain
what Stephen Hawking's A Brief Mistory of Time did
for the universe' Raymond Keene, The Times

By the international bestselling author

https://matthewdrzymala.com/author/tony-buzan/4603/
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Mind Mapping (Kaprorpadupane Ha uaen, MucnoBuu Kaptu)
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Mind Mapping (Kaprorpadupane Ha uaen, MucnoBuu Kaptu)
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Mind Mapping (Kaprorpadupane na naeu, MucnoBum kaptu)




Mind Mapping (Kaprorpadupane na naeu, MucnoBum kaptu)




Metoau Ha KpeaTMBHO MUceHe: AcoLuauum

N36unpaTe Tema.

3anncBaTte Ha JINCT BCUYKN AYMU, KONTO CE CETUTE U
Ca CBbP3aHU C TEMATa.

TbpceTe AyMun U ppasn, KOUTO MMAT MEeTAaPOPUNUHO
3HaUeHune, KakTo 1 TakrBa C 6yKBaJIHO.



WORD ASSOCIATION CHART
By Yon Glitschka

HISTORICAL

METAPHORS

Eating words has never given

me indigestion.

| have 2 new beash on life,

You can’t teach an old dog
new tricks,

My dog is so ugly his only
Iriend is a cat,
PERSONIFICATION
The dog serenaded the moon
all night.

EMOTIONAL
Doggone it

Yo Dog!

Cerberus the hell hound from
Roman Mythobgy.

Pel, Leash, Collar, Fleas,
Bark, Beg, Roll-Over, Booe,



Npumep:
Tema: Kyye (MPOAYKT, CBbP3aH C Ky4yeTa)
Memagopu: HaBbH e Kyun CTyA.

Viouom: He Mmoxe Aa HayuumLl CTapo Kyye Ha HOBW
HoMepa.

Xunep6osa: MoeTo Ky4ye e TO/IKOBa NPO3HO, Ye
eINHCTBEHUAT My NPUATEN € KOTKaTa.



Tema: Kyye (MPOAYKT, CBbP3aH C Ky4deTa).

Vicmopuy4ecku:

o Llepbep (8 dpesHOpBLYUKAMA MUMOIO2USA € KyYe C mpu
2/108U, KOemMo na3u exo0a Ha N003eMHUS €8AM, KAMO
nycKka eceku 0a es1e3e, Ho HUKoU 0a u3sese).

e KyyeTo e HaN-A406pUAT NPUATEN Ha YOBEKaA.

Knrouosu oymu:

e JlOMalleH nrbmnmel, KanLika, HalWUMHKK, nae, TMya,
MOJIM 3a XpPaHa, Bbprans ce, roHM KoKan n ap.



Acouuauum
[Tomarat Aa 3abenexuil n ga oTkpueLl CKpUTM BPb3KN.

TOYHO Te3M BPb3KM MoraT Aa Te AoBeAaT A0 ePeKTVBHO
BM3Yya/IHO PeLleHVe Ha 3ajajeHaTa rpadpmyHa 3aaada.



MeToau Ha KpeaTUBHO MUCJIEHE:
Mind Mapping (MucnoBHu KapTu)

e OTHOBO M3bMpame Tema.

e OTnyckaMe BbObpaXXeHMETO CU Aa NPaBM BPb3KY,
KaTO BCsKa C/leABallla € CBbp3aHa C npeanLuHaTa.

e KoraTo gocturHem go “3agbHeHa yanua”, ce
BpbLlamMe OTHOBO B LieHTbpa Npy OCHOBHATA
TemMa 11 3arnoyBamMe HOBO pask/ioOHeHN e,



[pumep:

=

Tema: OBLLHOCT
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3aflaHie KbM U3BeCcTHUA gmnsanHep Von Glitschka,
(Mpasun nNpoekTn KbM Disney, Coca Cola n ap.).

Tema: MarasumH 3a TponmMyeck pmnowu.

3adaHue: Jloro, koeto Aa e 3abaBHO, VIHTEPECHO U
OTroBapsLLO Ha TemMara.

KnueHmume ca om SnoHuUs.



Mind Mapping:

Tponuyecku pubu: eK30TUYHW > YHUKA/IHU > CMPAHHU W T.
H.

Pe3ynmam om Mind Mapping, usbpaHu karo4o8u OyMu:
YHuKanHn, CtpaHHn, Kyntypa, 3abasHu, 'ynn, Camypan.



Pesynrar:

oBMNURBl GUPPS

YOUR TROPICAL FISH EXPERTS



MeToau Ha KpeaTUBHO MUCJIEHE:
“npeau, no Bpeme, cnep’

MeToga, pa3spaboTteH oT gn3anHepbT Jeff Pollard.

Tema, pasrnexzaHe npes rnegHunTe TOUKM Ha “npedu”,
“nospeme” n “cned”.

[To TO31 HAYMH TemaTa ce pa3rjiexaa OoT nepcrekTmBu,
KOUTO pa3KkpmBat BTOPUYHWN 3HAYEHWNA N MPO3PEHNA.



Npumep:
Tema: ABXA.
Kakeo e npedu dvxcda? > Obnayu...
[To epeme Ha ObX#O... TV TPABBa Yaabp.

Cn1ed 0vXo... Ma NOKBW.



Pesynrar:

Asemop. Jeft Pollard
http://pollarddesign.com/
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Storyhoards

1. EOuH om Hal-dobpume HaYUHU 30 CNOoeIdaHe U
YMOYHABAHE HA 8U3UA

2. YnecHasa npouyeca Ha Ou3aUH

5. ChecmsAsa speme



Kak aa nanpasum Storyhoard

1) Cb3aanTe npasHuTe Cnanaose

https.//www.sampletemplates.com/business-templates/proj
ect-storyboard-free-sample-example-format-download.htm/

2) lobaBeTe TekcTa

3) CknuypanTe NoBeAeHeTo/cLueHnTe



Kak pa nanpasum Storyhoard




www.projectmanagement-iJourneys.com Project Storyboard
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“| think, therefore | design”

[3aiiHepuTe TpsibBa HEMPEKbCHATO Ja 0boraTsaBaT
MO3HaHWATa CW.

TpyAoBe MO NCTOPUS, BUONOTNA, aPXNTEKTYPA,
MUTOSIOMA, GU3KIKa, TaHLM, My31Ka 1 Ap.

"YemeHemo e ekeusa/ieHMHO HAQ MUC/AeHe Ype3 Heyuu ym".
C yeTeHeTOo CTaBall No-A406BLP “Mucaumen”



U3bupaHe Ha noaxoAsLL, CTUN

ChblLecTBeHa 4acT OT PeLlaBaHeTO Ha
NafeH rpaguyeH npobdaem.

Ypes cTrna Moxe fa AOCTUTHETE [0 CbPLETO Ha
nybavkata (yesesama epyna).

Cmusbem MOXe Aa NpuBaeYe Ui OToAbCHE NybamkaTa.



U3bupaHe Ha noaxoAsLL, CTUN

[lopn n3bpaHaTa naed el nbpeata Gasa

(mogrotoBkaTa) Aa e 406pa, ako CTUABLT € HeNoAXOASALL, 33
LieneBaTa rpyna, An3aHbT HAMa 43 VU3NbAHW LenTa cu.

136npaliTte CTvA cnopes CbobLLEHNETO, KOeTO McKaTe Aa
npegagere Ha nyonnkaTal



lloMow Hu MaTepuanu
CHUMKW
[padukm
CrvcaHna (enekTpoHHM 1 NeyaTHW)
CanToBe C be3nnaTHY KapTUHKN

CKMLWM Ha U3BECTHW XYAOXHWLUW, (Hamp. oT Disney)



[la ce cb3aane noro 3a Red Lion Christian Academy.



lloMow Hu MaTepuann







Pesynrar:

Aemop. Von Glitschka

@ RED LION

BHRISTIAN ACADEMY



PucyBaHe Ha AM3aUHa
Bcekn Moxe Ja pucyBa.
BCcnykn cMme prcyBaan KaTo Jella.

[TpaBuUAK CMe ro 3apaan PafgocTTa OT TOoBa Aa bbAeLll
KpeaTnBEH.

3alLo XopaTa Ccrnmpart Aa pucyBaT?



3al0 xopata cnupar Aa pucysat?

3apaan CTpaxa, ye HAMa Aa ce noay4n ToaKOBa xybaBo,
KONKOTO 1M Ce NCKa.



TanHarta

Hukora He cnupanTe aa prcyBsare.
C BpeMeTo LLie CTaBaTe BCe Mno-406pw.

KNOYbT € BMHarM Za MaTte noj pbka
MOJINB N CKMLIHUK.



“The skill of drawing is like wine,
it only improves with time”

Von Glitschka




Cn3/aBaHe Ha CKULLK

[TbpBaTa CTbMKa OT Cb3/aBaHETO Ha ANTUTANHO
N306paxeHye.

Ckuya > Manko 13obpaxeHre ¢ HabbP30 HaApPaACKaHW
KOHTYPW.

13non3BanTe cbbpaHaTa MHGOPMaLWS U 4 Mpecb3aajeTe
B CK/L.



Cn3/aBaHe Ha CKULLK
HaMa HyXAa OT AeTal/IHW KapTUHM.
[IpOoCTO B3eMeTe naes U g npecb3ganTte Ha XxapTug.
Kosiko ckuyu mpabea da Hanpasum?
HAMa TOYHO YKMCIO, HO e Jobpa naesa Aa HanpaByM

MHOIO MoBeYe, OT KOJIKO MUCIM, Ye Lie H1 TpAbBar.
MuHrMym 507!
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WU3bupane Ha HaW- Jo0paTa

OuensaBaTt HaW-CUNHUTE.

DokycrpanTe ce Ha Tesn, KOUTO Hal-A06pe npesaBat
XE/IAHOTO ChbObLLEeHVEe Ha nybankaTa.

[TOOX00AWU /1U €A 30 PA3AUYHU NeYamHU Mamepuasd,

/1020, MEeHUCKU U op?
13bepeTe TpuTe Ha-CUNHW CKULM 1 MPOABAXETE C TAX.



lIpeuunsnpane Ha cKkuLMTE

MHOro 40OpK naen ce NPOBANAT, MOPaAW NOLLa
peanusauus.

Llenta e BHMMaTEeNHO Aa rnpeMmnHeM Mo Uead rnot, Taka
Sie Ad HE 3ary6|/||v| Kad4eCTBOTO Ha KPpaA.

[leTannn3npaHeTo e B3eMaHe Ha rpybaTta ckuLa U
DUCYBAHETO 1 HAHOBO, HO C MOBeYe MPELM3HOCT.
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CkaHMpame ckMLaTa
OTBapsame 4 ¢ lllustrator
[1paBKIM MPO3PaAYHOCTTA
Ha 20%, van KOJIKOTO e
HY>XHO...

[TpocneasdBame nuHMnTE
C pen tool.
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llocTposiBaHe Ha BeKTOpK

I3rmon3BaT ce

anchor points (komau)
N KpUBW Ha be3une.
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CuMetpusTa e Bail npusaTen

Korato nMmate CUMeTPUYHK
efeMeHT/ BbB BalllaTa

YN \'es 2Ry KOMMO3MLMA, MOXe Aa
%\“@\3 : - &;ﬁﬂ n3nonssaTte Reflection tool B
=N (R Adobe lllustrator

1 ) =2 05 L (=<
12 ) 2250)
@/ \9 ToBa nectn paboTta 1 npaswu
< g\
BU3Ya/IHO 13006paxeHneTo
MaTeMaTUYECK TOYHO.



lIpeseHTupane npej KAUEHTa

[TocneaHaTa Gasza Ha KpeaTUBHMS NpoLec.

AXmnnecoBaTta neta 3a MHOTO An3anHepw.
CTpax.

/13BBH KOMPOPTHATA 30Ha Ha MOBEYETO XOpa.

YMeHune, NpuchbLLOo Ha XxopaTa OT OTAeN
“Mpopaxoun” 1 “MapkeTuHr”.



Kak paa npeseHTupame epeKTMBHO uaenTe cu?

1. ®opMaT Ha nNpe3eHTaunATa
2. OnuncaHve Ha An3anHa

3. OTKAUK Ha KIMEHTCKNTE KOMEHTapU



(DopMaT Ha Npe3eHTaLUATA

3anaseTte GOoKyca Bbpxy AM3arHa.

13non3BanTe NPoekTa, HeaHraxmpatl @oH 1 BaLleTo
loro/nmMe oTAo0NY.

B MOMeHTa npeseHTupaTe BallaTa paboTa. T4 Bce
OlLLle He e CODBCTBEHOCT Ha kaneHTa. pun ogobpeHune
rnpenaBaTe Ballug MPOEKT Ha K/IMEeHTa, KaTo
rpemMaxBaTte MMeTO C OT KparHMa Gan.



(MopMaTt Ha npe3eHTaluATa

Hpe,ﬂ,CTaBeTe Ha K/IMEeHTa Pa3/indHin CTN10BE.

[loAroTBeTe BCVYKWM BapraHTy B 0o6L, PDF. To3n ¢opmart ce
oTBapda Ha PC 1 Mac B 99.9% ot caydaunTe. PasmepsbT My e
MaTbK. KTMeHTnTe MOoraT 1IeCHO [ia ro MPUHTMPAT, 3a Aa ro
MoKaxaT ¥ Ha Apyri xopa.
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Business

https://www.freepik.com
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Menu Q suche 4 Merkzettel Y Zur Kasse (0)

Home ¢ o Trends =] U Poloshirt

Poloshirt

Artikel Nr. 05581
3999
inkl. gesetzl. MwSt und zzgl. V

Beschreibung

Farbe: brown

GroRke: XL Hilfe bei den GréRen?

> Auf meine Merkliste

> Artikel weiterempfehlen
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IMAC MOCK-UP

SMART OBJECT - ORGANIZED LAYERS
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Onucanue Ha AU3aiHA

[TokaxeTe Am3anmHa Ha CBOUTE KINEHTW.

Cnep kaTo pasrnenat, PaskpuinTe CBOSATa BM3NA C
106pe noaroTBeHa 0b0CHOBKA.

KNneHTuTe e BUAAT Bb3MOXHOCTUTE, KOUTO
NnpeA0CTaBd BalLWs AM3anH.

bbaeTe No3nTUBHK, KPeaTUBHU I MPUKIHOYEHCKN
HACTPOEHM.



—_
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KoMeHTapu Ha KAMEHTA

KoOMeHTapuTe ca o4akBaHW.
KnueHTnTe TpAOBaA Aa OCTaHAT WaCTAVBMU.
4 8bnpoCa, kKoumo mpabea 0a cu 3a0ademe Npu XenaHue Ha

KAUeHmMa 0a hpomMeHU Heuwjo.

1. Ta3n NpoMsAHa LLe 3acuan Uam OTCnabu An3anHa?
AKO wye nodobpu Ou3aUHa, Hanpaseme 5. AKO we 20 omcaa6bd,
0bocHoBeme ce 3aujo.

2. llpoMdaHaTa nornyHa nu e?

AKO Ma3u NPOMAHA He e 6a3UpPaHA Ha NOCMasgeHume
NbPeOHAYA/IHU USUCKBAHUA, BHUMAMes/IHO NpunomMHeme Ha
KAUeHmMa Moaa.



KoMeHTapu Ha KAMEHTA

Cnej npoMsHaTa AM3aHbT Le 6bae 1 NoAXOAsILL, 33

LleneBaTa rpyna?
[loHAKO2Q KAUEHMBM HAOKAGHS 8€3HUMe KbM CobcmaeHume cu
npeonoYuMaHus,

Kak [1a ro Hampasa rno-gobpe?

AKO NPOMAHAMA HA KAUEHMaQ ce npueme da 6v0e HanpaseHa, NOMUC/IeMe Kak
da 6v0e owje no-dobpa. [Nocoyeme, 4e Mmosa e d0b6PO HAYA/10, OMKBLOEMO 0d

3ano4yHeme. Toga ca MOMeHmMume, Koumao 2padsam dogepue Mex oy KAueHm u
ousadiHep.



Renewable creative energy

Cnej BCEKM MPOEKT OCTaBaT HeOA0bpeHN Naen.

Te He Ca 3a4b/IKUTENHO NOLUW, MPOCTO HEe OTrOBAPAT Ha
CbOOLLEHMETO, KOETO KINEHTUTE NCKAT Aa npesajaT Ha
CBOSATA MybmKka.

CuxpaHAasalme mesu CKuyu, 3auomo Moxe 0a eu
U3Nn0/138aMe npu opye KAueHm CbC cxooeH busHec.



What are you waiting for?

(o design something!



U3TOYHMLK

Adobe Illustrator CC 2017: OguyuaneH Kypc Ha Adobe Systems, AnekcCopm, 2018,
ISBN 9789546563422

Adobe Illustrator CC Classroom in a Book (2018 release), Brian Wood, 2018, ISBN-10: 0-13-485249-4

Adobe Illustrator CS4 OpuupaneH yuebeH kypc, C., Codtllpec, 2009, ISBN 9789546856906

Cwvur, ., K. CmunT, ®. TepbHTHOW, Illustrator CS5 For Dummies. Kpatko pbkoBoacTBO, C., AnekcCodT,
ISBN 9789546562371

xeHndbp CMmnT, Kpuctodpbp CMnT, Ppes 'epbHTHOM
Yy, A, "Lndposa nanutpa Ha rpaduunma ausaninep”. C., AyoA3AMH, 2007, ISBN: 9548396300

CorelDraw X4 B necHu ctbnku, C., Codtlpec, 2008, ISBN: 9789546858405
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U3TOYHMLK

Adobe Press books, Adobe lllustrator CC Classroom in a Book, 2022 Adobe Systems Incorporated,

Wambolt, R., "Bring It Home with CorelDRAW: A Guide to In-House Graphic Design", Cengage
Learning, 2012

GLITSCHKA V., Vector Basic Training: A Systematic Creative Process for Building Precision Vector
Artwork, New Riders, 2011 by by Glitschka Studios, ISBN 10: 0-321-74959-6

http://www.lynda.com/Illustrator-tutorials/What-illustrative-design/109450/119897-4.html http://
mindmapping.bg
Cuaop-PaHrenosa V., "Hayuu 3a cegem yaca: Kak ce npaBaT MMCI0BHKW kapTtu', http://biblio.bg/

https://creately.com



U3TOYHMLK

8 Tna rpaj¢uyeH gusaiiH
http://design-depot.eu/blog/2018/10/15/8-%D1%82%D0%B5-%D1%82%D0%B8%D0%BF%D0%B0-%D0%B3
%D1%80%D0%B0%D1%84%D0%B8%D1%87%D0%B5%D0%BD-%D0%B4%D0%B8%D0%B7%D0%B0%D0%B
9%D0%BD/

The 8 types of graphic design
https://99designs.com/blog/tips/types-of-graphic-design/

Product design

http://4inchesdesign.com/produktov-dizain/
https://www.imaginarycloud.com/blog/product-design-process/
https://asq.org/quality-resources/decision-matrix
https://www.lucidchart.com/blog/how-to-make-a-decision-matrix



Uanurt

VI3MUTBT BKAKOYBA TECT U MPaKTN4HECKa HYaCT, KOATO CeE
N3rpalla criopel 3aaHlAaTa B canTa n ce NnpedcraBA Ha
N3MUTa UK MO Mens-a, C KPATKO ONMMcCaHMe Ha CTbIKUTE

MO V3roTBSHE Ha MPoeKTa:
maya@fmi-plovdiv.org v may_vast@yahoo.com

OyeHkume om dgeme Yyacmu ce cbbupam u KpauHUAM
pe3yamam ce desu Ha ose.


mailto:maya@fmi-plovdiv.org

* Yacm om mamepuaanume om ma3su /1eKyus
Ca U320M8eHU CbBMECMHO C
dokmop Mapzaapuma AmaHacosa!



3a Bpb3Ka ¢ MeH

edesign-bg.com
maya@fmi-plovdiv.org
may_vast@yahoo.com





