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1. Project description

My Dream Home is an online platform for home remodeling and
interior/exterior services. Its goal is to give advice and hints to clients

about the design or redesign of their homes.




2. Questionnaire (example)
Getting to know the user:

1. Please tell me about yourself and your experience with other design applications?
e If yes, what do you like there?
e If not, what exactly disturb you?

2. Please tell me about your relation to the project topic?
e If yes, what do you like there?
e If not, what exactly disturb you?

3. When you are on a computer and the internet, are there any challenges

you face accessing information?

Questions for gathering user behavior:

1. What are the most important tasks you or other people need to perform in using
our future Design application?

2. How would you describe your past and current experience with such kinds of
sites?

3. How often do you use or see yourself using My Dream Home Application?

4. How do you normally get to the websites?
e If the answer is a direct URL ask — Do you use a bookmark for this?
o If the answer is web searching ask — What terms do you typically
search for?
e If the answer is a link on another site ask — What sites?
o If the answer is a bookmarked link ask — Do you remember how you
first obtained the URL?

5. What devices do you typically use when visiting such kinds of sites?

6. Do you or did you in the past use other websites and resources for the same
purpose as My Dream Home?

3



e Is there anything you or your users often look for on [project website
or application] that is missing or hard to find?
7. Is there any way My Dream Home isn't supporting your needs currently?

8. If you had a question regarding My Dream Home do you know who to contact?
e If yes — how do you know?

e If not — how would you go about contacting someone?

Questions for gathering opinion:

e What do you see as the primary function of the My Dream Home?
e What do you like about the current My Dream Home?

e What don’t you like about the current My Dream Home?

Questions for gathering user awareness:

1. Are you aware that My Dream Home will offer Online Figurators?

Questions about the project goal:

1. What is your main goal when visiting the My Dream Home App?
e Ask a follow-up question: Do you have any secondary goals?

2. What would prevent you from achieving your tasks?

3. What improvements could be made to make My Dream Home App easier or

better?

Questions for projects that provide information:



1. How do you use the information on the My Dream Home App?

2. Would you ever need to share these metrics with others?
e If yes — who, what format, and method of sharing?

3. Would you ever need to export information or asset in the project?

e If yes — when, why, and in what format?

Questions for a project that has a process:

(ex: purchasing, submitting a request, or creating assets)

1. How long do you expect the example process in the My Dream Home to take?

2. Do you remember the communication or any follow-up after you performed the
My Dream Home?

3. Under what circumstances would you want to receive an alert/notification in the

My Dream Home?
Questions for closing out

1. What haven’t we asked you today that you think would be valuable for us to
know?

e May I contact you if we have any other questions or for possible
further research for this project?
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4. Affinity Map

Get inspired Type of services App Possitives
www.lucylago. Advices for Our online
com designing of figurator
exterior and
interior
Maya Stoeva Maya Stoeva Maya Stoeva
www.houzz.com JiEcEnchinchordestay Fast loading,

Maya Stoeva

different room

Maya Stoeva

Best practises

Maya Stoeva

Ready paid
suggestions

Maya Stoeva

Different Daily,
Weelkly and
Montly
promotions

Maya Stoeva

Online

architectural
figurator

Maya Stoeva

because of code
optimisations

Maya Stoeva




5. Card sorting
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6. Site map
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7. Personas

Female profile 01

27, UX designer

Plovdiv, Bulgaria

DESIGN TRAVEL FITNESS
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“Fresh and modern advices and last trends for the current
year. Tips and blogs."

Bio

Female-profile-01

Maria is a woman between 25-35 years. She is starting her job carrier in the marketing area, IT
area, investing business, reselling, etc. Probably she gets married.

Goals - Interest

+ Find advice on how to design her new home.
+ Organize parties in her apartment.

+ Shopping

+ Dating.

+ Fitness.

« Traveling.

+ Peace or facilities

Pain Points - Concerns

+ Missing Online figurator.
+ Slow loading

« Not enough information about Company
portfolio.

+ Missing enough reviews from clients

Motivations

Loneliness 0% e—

Entertainment 80% em—

Indipendent 97% e—

Relationship 30% e

Technology

009
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w @

Personality
Introvert =
Analytical =

Sensing &
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Female profile 02

Female-profile-01

56, Project manager
Plovdiv, Bulgaria

BOOKS TRAVEL COOKING

@0
©00

Bio

Lilly is 56 years old. She works as a project manager in a marketing agency and has a daughter,
wha is planning to get married soon. So, she needs to refresh her home, to be prepared for a

nice life event.

Goals - Interest

« Find advice on how to design her old home.
+ Organize marriage for her daughter.

+ Cooking.

+ Dating.

+ Fitness.

+ Traveling.

Pain Points - Concerns

+ Missing Online figurator.
+ Slow loading.

+ Not enough information about Company
portfalio.

Missing enough reviews from clients.

“Fresh and modern advice about last trends for the
current year. Tips and blogs."

Motivations

Loneliness 19% w»
Entertainment 56% e—
Indipendent 2% &

Relationship 93% en—

Technology

000

Personality

Introvert =
Analytical -

Sensing &



8. User Flow chart
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9. Customer Journey Map
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10. OTI matrix
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